Asia's New Growth Landscape Shapes the Future Economy

For Sweden, the future Asia strategy is not about choosing between China and the rest of the
region, but about understanding how Asia is changing — and ensuring that Swedish companies
are where future growth, investments, and innovation are created, write Jan Larsson and Emil
Akander from Business Sweden.

Asia accounts for the majority of global growth. For Swedish companies, future opportunities
are no longer about a single country, but about understanding how the region’s growth and
technology landscape is evolving.

When Swedish companies discuss Asia, the conversation often justifiably centers on China. The
country is Sweden’s most important trading partner in Asia, the world's second-largest
economy, and a global leader in electrification, industrial innovation, and technologies shaping
the future economy.

At the same time, we see a shift. After several years dominated by discussions of geopolitics and
risk management, Business Sweden is experiencing renewed interest in expanding in Asia.
China remains central, but more and more companies are looking at other markets where
growth is high, investments are increasing, and new opportunities are emerging. Asia is
strengthening its position as the growth engine of the global economy. The IMF expects the
region to account for about 60 percent of global growth in the coming years. Al, energy
transition, automation, and new value chains are driving investments on an unprecedented
scale.

Business Sweden’s Business Climate Surveys 2026, based on over 2,250 responses from 41
markets, show great opportunities in Asian economies. Four markets stand out in particular.

India is the fastest-growing major economy. 83 percent of Swedish companies expect increased
turnover and 61 percent plan to invest more. 73 percent have a positive view of the business
climate. The drivers are many: a growing middle class, infrastructure investments, digitalization,
and an active industrial policy.

For Swedish companies, India offers opportunities that few other markets can match. India is no
longer a future market — the future is already being built here.

Vietnam is establishing itself as a winner as supply chains diversify. The country combines high
growth with growing industrial competence and an increasingly advanced manufacturing sector.
For Swedish companies, there are opportunities in industrial equipment, automation, energy
and electrification, larger infrastructure projects, as well as health and medical care. Vietham
has quickly become one of the region’s most attractive markets for long-term presence in
Southeast Asia.

Malaysia rarely gets the same attention but stands out in this year’s survey. 65 percent of
companies expect increased turnover and 52 percent plan increased investments — one of the
highest investment levels in the region. Malaysia has strengthened its position in advanced
manufacturing, semiconductors, data centers, and digital infrastructure and benefits from its
strategic location in the heart of Southeast Asia.

For Swedish companies seeking a combination of stability, competence, and growth, Malaysia is
a market deserving greater attention.



South Korea is one of the world’s most advanced export-driven industrial economies and a
global leader in semiconductors, batteries, electronics, and advanced manufacturing. The
country combines strong innovation with high digital maturity and some of the world’s most
advanced industrial value chains. The market is particularly interesting at the intersection of Al,
industry, and energy.

Large investments in semiconductors, data centers, automation, and energy systems are driving
demand for new technology and advanced solutions. Here, Swedish companies compete with
technology, innovation, and security solutions — areas where Sweden has clear strengths. For
companies wanting to be part of the next industrial development wave, South Korea is not only
an important market but also a strategic partner for technology development and future
competitiveness in global markets.

The conclusion from this year’s Business Climate Surveys is clear: opportunities exist
throughout Asia. India drives global growth. Vietnam is an industrial hub. Malaysia strengthens
its role as a regional investment hub. South Korea is at the center of technological development.

At the same time, China continues to be a crucial market and a global center for innovation,
industrial development, and green transition. What these markets have in common is being at
the intersection of forces that will shape the global economy in the coming decades: Al, energy
transition, digitalization, and advanced manufacturing.

For Sweden, the future Asia strategy is not about choosing between China and the rest of the
region, but about understanding how Asia is changing — and ensuring that Swedish companies
are where future growth, investments, and innovation are created.

Jan Larsson, CEO, Business Sweden
Emil Akander, Regional Manager for Asia and the Pacific, Business Sweden
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Asiens nya tillvaxtlandskap
formar framtidens ekonomi

For Sverige handlar framtidens Asienstrategi inte om
att vélja mellan Kina och resten av regionen, utan om
att forsta hur Asien fordndras — och sdkerstilla att
svenska foretag finns dar framtidens tillvaxt,
investeringar och innovation skapas, skriver Jan
Larsson och Emil Akander, Business Sweden.
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